
 

 
 

Great success of the 2nd  
Solution Match edition with AXA 

 
On June 28th, took place in AXA’s headquarters in Paris the 2nd edition of eHealth Hub                
Solution Match service where 12 SMEs pitched their nutrition and smoking cessation            
solutions in front of AXA experts: 15 people from AXA global were present in the room while                 
others from Europe, America and Asia were attending the event through video conference. 
 
Charles-Etienne de Cidrac, director Health strategy at AXA opened the event presenting            
AXA’s strategy, what they are looking for and why they decided to collaborate with eHealth               
Hub for this double solution match service, looking for smoking cessation solutions and             
nutrition and healthy habits programs. 
 
Mr de Cidrac emphasized the importance of partnership and collaboration: Axa wants to             
partner with their customers for the sake of everybody’s health. They also want to do               
partnerships with companies that are better than them in specific areas and that can bring               
innovation and added value into AXA’s offering. 
 

 
 

 
 
 
 



 

Each SME, starting with the 6 nutrition solutions and followed by the 6 smoking cessation               
solutions, had 8 min to pitch their solution followed by a Q&A, in front of two panels of 5                   
experts from AXA who dug into topics such as patient engagement, scientific evidence, etc. 
 

 
 
AXA were very satisfied with the event. They were especially impressed by the             
professionalism of the companies, their pitches and capacity to really embrace AXA’s need             
and requirements.  
 
Begoña San José, head of partnership health at AXA, who has been coordinating Solution              
Match from AXA’s side and working closely with ehealth Hub team, was very satisfied by the                
event and said that she met more objectives than she had! 'There were a number of extra                 
ticks on a number of extra boxes!' 
 
For the finalists SMEs, it was also a great opportunity to pitch their solution not only to the                  
right persons in the company, which is always a challenge, but also to an audience from all                 
around the world thanks to the internal videoconference system they put in place that day,               
meaning extra visibility for them. 
 
AXA will now analyse all the presentations they saw and discuss next steps, including              
potential pilots in some countries.  

 
 
 



 



 

 


